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 Intense competition exists amid the rapid growth of universities worldwide 

and in Indonesia. Often, private higher education is the victim of defeat from 

competition. Because competitive pressures such as these will undoubtedly 

lead to reduced revenues, universities are encouraged to increase their 

student numbers to increase revenues. According to the theory of planned 

behavior, the intention to carry out certain actions is an essential prerequisite 

for the strategy’s success. This research examines the factors influencing 

students to enroll in private, Muhammadiyah contexts, higher education 

institutions. By involving 572 respondents and using partial least squares 

structural equation modeling (PLS-SEM) analysis, this research shows that 

among the factors that influence students’ intention in enrolling in 

Muhammadiyah Higher Education Institutions are higher education 

institution image and student characteristics, where both have a positive and 

significant influence with values (β=0.409; p-value=0.000) and (β=0.461;  

p-value=0.001). 
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1. INTRODUCTION 

Higher education is an essential element in the education sector [1]. Higher education is currently 

considered more competitive, dynamic, and global [2]. Therefore, it is unsurprising that higher education has 

proliferated worldwide in recent decades. This growth is generally associated with increasing variety in 

higher education, where new sectors and institutions emerge to provide different study programs. Meanwhile, 

these developments are often related to political and economic factors that support market forces, which lead 

to increased privatization and competition in the higher education sector [3]. 

However, as higher education develops, new challenges emerge as a consequence. Where higher 

education institutions (HEI) or universities compete with each other [4], one of which is to attract potential 

(new) students [5], [6]. Like in Indonesia, the fast expansion of higher education institutions (HEI) in recent 

decades has led to fierce competition among these institutions [7], [8]. The exponential growth of higher 

education undeniably yields both favorable and unfavorable consequences. Positively, this has created prospects 

for students and employees to pursue further education. However, this has also posed difficulties in selecting 

higher education institutions and study programs, which are becoming progressively more challenging [9]. 

Not only that, competition in the higher education market in Indonesia is also increasingly 

challenging because there is competition between state and private universities. Often, private universities are 

https://creativecommons.org/licenses/by-sa/4.0/


                ISSN: 2252-8822 

Int J Eval & Res Educ, Vol. 14, No. 1, February 2025: 289-296 

290 

overwhelmed and experience defeat. Data shows that the number of private universities in Indonesia 

decreases yearly due to mergers, acquisitions, moving locations, or inactivity due to the inability to attract 

potential students [10]. This kind of competitive pressure will undoubtedly result in a decrease in revenue, so 

this has encouraged universities to increase the number of students to increase revenue, where students are 

considered “customers” [11], [12]. However, this task is not straightforward [13], [14], because there is 

relatively tight competition for student enrollment between higher education institutions [15]. 

The literature on services marketing conceptualizes services such as higher education as highly 

complex and highly differentiated. It is intangible, heterogeneous, inseparable, and easily damaged [16]. 

However, researchers from various disciplines have modeled students' decisions or intentions for college 

enrollment, including private colleges, over the past several decades [17]. According to the theory of planned 

behavior, the intention to carry out certain actions is a necessary prerequisite, especially in the context of a 

decision [18], which in this context is, of course, a prospective student's decision to enroll in a private higher 

education institution.  

Several studies have emerged to increase our understanding of the factors influencing students' 

intention to choose higher education institutions [19]. However, existing previous research only focuses on 

research on loyalty [20], or even intention to learn [21], persist [22], drop out [23]–[25] or even stop 

enrolling in higher education [26]. So, the intention to enroll in higher education has not yet been widely 

researched. Apart from that, existing research also only focuses on Angola [27], Rwanda [28], Oman [29], 

Istanbul (Turkey) [30], [31], and United Kingdom (UK) [32]. Meanwhile, this research was conducted in 

Indonesia. Because we think a broader and more in-depth study in Indonesia is needed to understand more 

comprehensively how these factors play a role in the local context. With further research, more profound 

insights can be produced to support the development of higher education policies and practices in Indonesia. 

Based on the explanation, this research examines the factors influencing the students’ intention (SI) to enroll 

in private Muhammadiyah higher education (PMHE). The two variables considered in this research are 

Higher Education Institution Image (HEII) and student characteristics (SC). The consideration for choosing a 

university's reputation is because there is a lot of consensuses regarding the benefits of a good higher 

education institution image [33], which is crucial in attracting students in a competitive higher education 

environment [34]. The same potential also applies to SC, but there has been no, or still little, further research 

related to it [35]. 

 

 

2. METHOD 

This research seeks to test the influence of HEII (H1) and SC (H2) on students' interest in studying 

at Muhammadiyah higher education. Based on this, this research uses a quantitative approach with a cross-

sectional approach through survey methods as the primary approach to collect data. Data was obtained by 

distributing questionnaires to respondents online using Google Forms. Using the purposive sampling method, 

respondents who were willing to fill out the questionnaire consisted of 572 respondents who had the 

characteristics of not having gone to college and planning to study in social and humanities (SOSHUM) 

60.66% and science and technology (SAINTEK) 39.34% in PMHE with the proportion of criteria female 

gender was 43.53% and male was 56.47%, 18.18% had a public high school educational background and 

81.82% private. Most of them are from the family or members of the Muhammadiyah, 65.91% compared to 

34.09% who are not. 

The questionnaire distributed contained 17 statement indicators that had to be filled in by 

respondents. These indicators have previously been used in behavioral research by other researchers whose 

validity and reliability have been tested and proven [19]. The measurement scale uses a 5-point Likert scale, 

where number 1 reflects "strongly disagree," and number 5 reflects "strongly agree." After collecting the 

questionnaire, the data was processed and analyzed using the partial least squares (PLS)-structural equation 

modeling (SEM) analysis technique, which in several sources is considered the most widely and effectively 

used in social science research [36]–[41]. This is no exception in education [42]–[46]. 

 

 

3. RESULTS AND DISCUSSION 

As previously mentioned, this research uses PLS-SEM as the analysis method. In PLS-SEM 

analysis, measurements and evaluation criteria of the structural model and complementary analysis have 

become the basis for subsequent extension and application of the method [38]. The following is a further 

discussion. 
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3.1.  Measurement model assessment 

Assessment of measurement models is a development of classical test theory [47]. This is the first 

step in PLS-SEM analysis to test the reliability and validity of the measurements [48]. This is also the most 

essential thing to do before testing a theoretical model further [49]. 

There are at least four steps in the measurement model test; first, by looking at the loading, the 

minimum standard for the loading value is 0.708 [47], [50]. Based on these standards, the values of all 

indicators in this study meet the standards, so they can be said to be reliable because they are >0.708. Then, 

we look at the reliability of each construct. At this stage, what is seen is the value of α and CR. The rule of 

thumb for both reliability criteria is that they should be above 0.70 [47], [51]–[55]. Table 1 shows the overall 

construct values for both α and CR are >0.70, so it can be said that all constructs (variables) in this study are 

reliable. 

 

 

Table 1. Measurement model assessment results 
Variables Loading α CR AVE 

HEII  0.938 0.948 0.644 

HEII 1 0.794    

HEII 2 0.805    
HEII 3 0.740    

HEII 4 0.772    

HEII 5 0.831    
HEII 6 0.808    

HEII 7 0.846    

HEII 8 0.817    
HEII 9 0.833    

HEII 10 0.773    

SC  0.862 0.906 0.708 
SC 1 0.867    

SC 2 0.827    

SC 3 0.834    
SC 4 0.836    

SI  0.777 0.869 0.689 

SI 1 0.860    

SI 2 0.806    

SI 3 0.824    

 

 

Testing the validity of each concept is the next step that needs to be taken. In this evaluation, two 

aspects need to be examined and demonstrated: convergent validity and discriminant validity. Concerning 

convergent validity, the standard value is equal to or more than fifty percent (or ≥0.50) of the average 

variance extracted (AVE) [56], [57]. Because each of the constructs in this study has an average value that is 

more than 0.50, it is evident from the data presented in Table 1 that all of the constructs are valid. On the 

other hand, discriminant validity is achieved by comparing the variances that are shared within a construct. It 

is a situation in which the variance within a construct must be greater than the variance shared between other 

constructs [47], [54]. It is evident from the data presented in Table 2 that all of the constructs utilized in this 

investigation are also valid. 

 

 

Table 2. Discriminant validity test results 
  X1 X2 Y 

X1 0.803   

X2 0.794 0.841  

Y 0.776 0.786 0.830 

 

 

3.2.  Structural model assessment 

This model functions to describe the causal network of latent variables [58], which begins by 

analyzing the relationships between constructs [59]. R2 is the most frequently used statistic to evaluate the 

predictive ability of structural models. The coefficient of determination is an expression used to describe this 

[47]. The minimum R2 value is 0, and the maximum is 1 [47]. It is demonstrated that the R2 value of this 

research is 0.680, which is equivalent to 68%. According to the standards by Hair et al. [60], this indicates 

that the magnitude of the influence of the variability of endogenous variables that exogenous variables may 

explain is considered to be large [60]. While the R2 test is the most significant part of the structural model 

evaluation, the F2 test, which measures the effect size, is also critical. The F2 value of the HEII is 0.194 and 



                ISSN: 2252-8822 

Int J Eval & Res Educ, Vol. 14, No. 1, February 2025: 289-296 

292 

SC is 0.246. Considering these numbers, one can conclude that the impact of HEII and EC on interest is still 

relatively minimal compared to the requirements [60]. 

 

3.3.  Hypothesis assessment 

This is the final assessment of the PLS-SEM analysis, namely testing the proposed hypothesis. Table 3 

shows the results of hypothesis testing, which shows that the influence of HEII (β=0.409; p-value=0.000) and 

SC (β=0.461; p-value=0.000) on students’ intention to enroll MHEI shows a significant relationship and 

influence. Positive with a significance value of p-value <0.05. then H1 and H2 are accepted. 

 

 

Table 3. The summary of hypotheses results 
Variable β T-value P-value 

HEII→SI 0.409 11.608 0.000 

SC→SI 0.461 12.672 0.000 

 

 

Empirically, this research may contradict the results of the research [19], but on the other hand, this 

research actually supports several results of other previous studies globally [29], [61]–[66]. HEII's positive 

results on students' intention to enroll at MHEI indicate that criteria such as HSEI's image or reputation are 

very important for prospective students [67]. Therefore, the higher the image or reputation of an MHEI that 

prospective MHEI students perceive, the more it will trigger students' interest in registering to study at 

MHEI. This also happens the other way around. These results certainly align with the theory that the most 

effective strategy for attracting student interest is to build an image or reputation [56]. Consequently, the 

findings of this study demonstrate the advantages of a HEI's favorable image in terms of validating the 

recruitment of students and constructing more effective networks [68]. 

Furthermore, this research proves that SC positively influences students' intention to enroll at 

MHEI. These results are in line with and support several previous international research results [19], [69], 

[70]. This research also confirms that according to TPB theory, individual intentions result from attitudes 

developed through experience and personal characteristics [71]. These results also eliminate doubts about 

whether personal (student) characteristics are worthy of study [72]. 

Based on the explanation, this study highlights the importance of image and SC for HEIs. Although 

this study focuses on Indonesia, the urgency of image for HEIs has also been highlighted by researchers in 

various countries, such as Russia [73], Italy [74], Spain [75]–[78], Qatar [1], [79], Pakistan [80], and 

Malaysia [81]. Likewise, its influence on student intention to register or enroll has also been studied by 

various researchers internationally from various countries [29], [66], [82] with various international students 

from Bangladesh, Nigeria, Yemen, and Pakistan [83]. This proves the significance of the image of the 

institution in addition to forming future enrollment [84]. A similar argument certainly applies to SC. 

Lastly, this research has theoretical and practical implications. Theoretically, this research implies 

that what influences students’ intention to enroll at Muhammadiyah Higher Education Institutions is the HEII 

side and students’ characteristics. This certainly expands previous findings where interest in the HEI context 

is influenced by social influence and attitude toward performing behavior [11]. The practical implication of 

this research is that Muhammadiyah Higher Education Institutions must improve their reputation because this 

is one of the positive aspects that generates positive intentions to study at Muhammadiyah Higher Education 

Institutions. On the other hand, Muhammadiyah Higher Education Institutions must pay attention to and 

understand the characteristics of potential prospective students because this is also one thing that generates 

positive intentions to enroll at Muhammadiyah Higher Education Institutions not only nationally but also 

internationally. Moreover, recent studies have stated that student mobility on a global scale has extended 

beyond Europe, North America, and Australia to include Asian countries [85], This is absolutely very 

important for competing globally and getting potential international students. 

 

 

4. CONCLUSION 

In the end, this research proves that among the factors influencing students’ intention to enroll at 

Muhammadiyah Higher Education Institutions are higher education institutions’ image and student 

characteristics. These findings support previous research findings globally, emphasizing the importance of 

building a positive image and institutional reputation as an effective strategy to attract students. Even though 

both have a positive and significant influence, the influence of student characteristics is greater than that of 

higher education institution image. This research certainly extends previous findings as theoretical 

implications. In terms of practical implications, this research requires Muhammadiyah Higher Education 
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Institutions to improve their good reputation. On the other hand, Muhammadiyah Higher Education 

Institutions must pay attention to and understand the characteristics of potential prospective students. These 

are because those two things can attract more national and international students and generate positive 

intentions to enroll and study at Muhammadiyah Higher Education Institutions. 

 

 

REFERENCES 
[1] K. A. Haza et al., “Factors affecting university image among graduate alumni: A case study of Qatar University,” Heliyon, vol. 8, 

no. 6, p. e09668, Jun. 2022, doi: 10.1016/J.HELIYON.2022.E09668. 

[2] A. Fajčíková and H. Urbancová, “Factors influencing students’ motivation to seek higher education—a case study at a state 

university in the Czech Republic,” Sustainability, vol. 11, no. 17, pp. 4699, Aug. 2019, doi: 10.3390/SU11174699. 
[3] P. N. Teixeira, P. L. Silva, R. Biscaia, and S. Carla, “Competition and diversification in higher education: Analysing impacts on 

access and equity in the case of Portugal,” European Journal of Education, vol. 57, no. 2, pp. 235–254, Jun. 2022, doi: 

10.1111/EJED.12501. 
[4] H. Han and H. Yoon, “Driving forces in the decision to enroll in hospitality and tourism graduate program,” Journal of 

Hospitality, Leisure, Sport & Tourism Education, vol. 17, pp. 14–27, Nov. 2015, doi: 10.1016/J.JHLSTE.2015.07.001. 

[5] G. Miotto, C. Del-Castillo-Feito, and A. Blanco-González, “Reputation and legitimacy: key factors for higher education 
institutions’ sustained competitive advantage,” Journal of Business Research, vol. 112, pp. 342–353, May 2020, doi: 

10.1016/J.JBUSRES.2019.11.076. 

[6] J. Hemsley-Brown, T. C. Melewar, B. Nguyen, and E. J. Wilson, “Exploring brand identity, meaning, image, and reputation 
(BIMIR) in higher education: A special section,” Journal of Business Research, vol. 69, no. 8, pp. 3019–3022, Aug. 2016, doi: 

10.1016/J.JBUSRES.2016.01.016. 
[7] P. D. Dirgantari, A. Rahayu, D. Disman, and R. Hurriyati, “Increase Brand Value of Higher Education Institution,” in 

Proceedings of the 2016 Global Conference on Business, Management and Entrepreneurship, Atlantis Press, Aug. 2016, pp. 510–

516. doi: 10.2991/GCBME-16.2016.93. 
[8] C. Logli, “Higher education in Indonesia: contemporary challenges in governance, access, and quality,” in The Palgrave 

Handbook of Asia Pacific Higher Education, C. S. Collins, M. N. N. Lee, J. N. Hawkins, and D. E. Neubauer, Eds., New York: 

Palgrave Macmillan, 2016, pp. 561–581. doi: 10.1057/978-1-137-48739-1_37/COVER. 
[9] M. S. A. Yusoff, W. N. W. Mohammed, Z. Mohammed, and N. A. Muin, “Intention to choose education course in UiTM Using 

Theory of Planned Behaviour (TPB),” the Proceedings of International Academic Symposium of Social Science 2022, vol. 82,  

no. 1, p. 40, Sep. 2022, doi: 10.3390/PROCEEDINGS2022082040. 
[10] M. Ramaditya, M. S. Maarif, M. J. Affandi, and A. Sukmawati, “Private higher education development strategy in Indonesia in 

facing an era of change,” Jurnal Aplikasi Bisnis dan Manajemen (JABM), vol. 8, no. 3, p. 793, Sep. 2022, doi: 

10.17358/JABM.8.3.793. 

[11] B. Watjatrakul, “Factors affecting students’ intentions to study at universities adopting the ‘student-as-customer’ concept,” 

International Journal of Educational Management, vol. 28, no. 6, pp. 676–693, Aug. 2014, doi: 10.1108/IJEM-09-2013-

0135/FULL/XML. 
[12] L. S. Wijaya, “Public relations in private universities in central java: creating innovation to attract students’ interest,” Scriptura, 

vol. 5, no. 2, pp. 46–51, Dec. 2015, doi: 10.9744/SCRIPTURA.5.2.46-51. 

[13] S. Munisamy, N. I. Mohd Jaafar, and S. Nagaraj, “Does Reputation Matter? Case Study of Undergraduate Choice at a Premier 
University,” Asia-Pacific Education Researcher, vol. 23, no. 3, pp. 451–462, 2014, doi: 10.1007/S40299-013-0120-Y/TABLES/8. 

[14] R. A. Weisser, “The agony of university choice: Broaden horizons, expand participation?” Oxford Review of Education, vol. 49, 

no. 2, pp. 229–246, Mar. 2023, doi: 10.1080/03054985.2022.2049738. 
[15] X. Yaping, N. T. T. Huong, N. H. Nam, P. D. Quyet, C. T. Khanh, and D. T. H. Anh, “University brand: A systematic literature 

review,” Heliyon, vol. 9, no. 6, Jun. 2023, doi: 10.1016/J.HELIYON.2023.E16825. 

[16] C. Walsh, J. Moorhouse, A. Dunnett, and C. Barry, “University choice: which attributes matter when you are paying the full 
price?” International Journal of Consumer Studies, vol. 39, no. 6, pp. 670–681, Nov. 2015, doi: 10.1111/IJCS.12178. 

[17] J. Goodman, M. Hurwitz, J. Smith, and J. Fox, “The relationship between siblings’ college choices: Evidence from one million 

SAT-taking families,” Economics of Education Review, vol. 48, pp. 75–85, 2015, doi: 10.1016/J.ECONEDUREV.2015.05.006. 
[18] F. Koenings, T. Haussen, S. Toepfer, and S. Uebelmesser, “Coming to stay or to go? Stay intention and involved uncertainty of 

international students,” Journal of Regional Science, vol. 61, no. 2, pp. 329–351, Mar. 2021, doi: 10.1111/JORS.12511. 

[19] S. Cortes et al., “Factors influencing students’ intention to enroll in Bachelor of Science in Biology: A structural equation 
modelling approach,” Cogent Education, vol. 10, no. 2, Dec. 2023, doi: 10.1080/2331186X.2023.2273635. 

[20] V. Kaushal and N. Ali, “University reputation, brand attachment and brand personality as antecedents of student loyalty: a study in higher 

education context,” Corporate Reputation Review, vol. 23, no. 4, pp. 254–266, Nov. 2020, doi: 10.1057/S41299-019-00084-Y/METRICS. 
[21] G. Józsa, T. Z. Oo, S. Amukune, and K. Józsa, “Predictors of the intention of learning in higher education: motivation, self-

handicapping, executive function, parents’ education and school achievement,” Education Sciences, vol. 12, no. 12, p. 906, Dec. 

2022, doi: 10.3390/EDUCSCI12120906. 
[22] C. L. Tsai, S. Estrada, L. Y. Flores, and C. Brown, “Motivation, college integration, and intentions to persist among first-

generation college students: a latent class approach,” Journal of Career Development, vol. 50, no. 5, pp. 1116–1136, Feb. 2023, 

doi: 10.1177/08948453231157757. 
[23] A. Brömmelhaus, “Partnership and higher education: do a partner’s educational aspirations influence a student’s dropout 

intention?” SAGE Open, vol. 13, no. 2, Jun. 2023, doi: 10.1177/21582440231179628. 

[24] C. Truta, L. Parv, and I. Topala, “Academic engagement and intention to drop out: levers for sustainability in higher education,” 
Sustainability, vol. 10, no. 12, p. 4637, Dec. 2018, doi: 10.3390/SU10124637. 

[25] D. Litalien and F. Guay, “Dropout intentions in PhD studies: a comprehensive model based on interpersonal relationships and 

motivational resources,” Contemporary Educational Psychology, vol. 41, p. 218, 2015, doi: 10.1016/J.CEDPSYCH.2015.03.004. 
[26] L. Heiskala, E. Kilpi-Jakonen, O. Sirniö, and J. Erola, “Persistent university intentions: social origin differences in stopping 

applying to university after educational rejection(s),” Research in Social Stratification and Mobility, vol. 85, p. 100801, Jun. 

2023, doi: 10.1016/J.RSSM.2023.100801. 
[27] A. Mendonça Da Costa, S. Gaspar, J. M. Aragão, and C. Soares, “Factors influencing the choice of higher education institutions 

in Angola,” International Journal of Educational Administration and Policy Studies, vol. 13, no. 1, pp. 23–39, Jan. 2021, doi: 
10.5897/IJEAPS2020.0680. 



                ISSN: 2252-8822 

Int J Eval & Res Educ, Vol. 14, No. 1, February 2025: 289-296 

294 

[28] J. Mukanziza, E. Singirankabo, J. Mukanziza, and E. Singirankabo, “Factors influencing students’ decision to enroll in higher 

learning institutions: case of bachelor students from the protestant institute of arts and social sciences—Rwanda,” Open Access 
Library Journal, vol. 9, no. 8, pp. 1–14, Aug. 2022, doi: 10.4236/OALIB.1109041. 

[29] A. Echchabi and S. Al-Hajri, “Factors influencing students’ selection of universities: the case of Oman,” Journal of Education 

Research and Evaluation, vol. 2, no. 2, pp. 83–88, Jul. 2018, doi: 10.23887/JERE.V2I2.13694. 
[30] O. Tamtekin Aydın and F. Bayır, “The impact of different demographic variables on determinants of university choice decision: a 

study on business administration students of the foundation universities in Istanbul,” Educational Sciences: Theory and Practice, 

vol. 16, no. 4, pp. 1147–1169, 2016, doi: 10.12738/estp.2016.4.0195. 
[31] M. Özoğlu, B. S. Gür, and İ. Coşkun, “Factors influencing international students’ choice to study in Turkey and challenges they 

experience in Turkey,” Research in Comparative and International Education, vol. 10, no. 2, pp. 223–237, Jun. 2015, doi: 

10.1177/1745499915571718. 
[32] D. Heathcote, S. Savage, and A. Hosseinian-Far, “Factors affecting university choice behaviour in the UK higher education,” 

Education Sciences, vol. 10, no. 8, p. 199, Aug. 2020, doi: 10.3390/EDUCSCI10080199. 

[33] B. Gutiérrez-Villar, P. Alcaide-Pulido, and M. Carbonero-Ruz, “Measuring a university’s image: is reputation an influential 
factor?” Education Sciences, vol. 12, no. 1, p. 19, Dec. 2021, doi: 10.3390/EDUCSCI12010019. 

[34] C. Plewa, J. Ho, J. Conduit, and I. O. Karpen, “Reputation in higher education: A fuzzy set analysis of resource configurations,” 

Journal of Business Research, vol. 69, no. 8, pp. 3087–3095, Aug. 2016, doi: 10.1016/J.JBUSRES.2016.01.024. 
[35] M. J. Kintu, C. Zhu, and E. Kagambe, “Blended learning effectiveness: the relationship between student characteristics, design 

features and outcomes,” International Journal of Educational Technology in Higher Education, vol. 14, no. 1, pp. 1–20, Dec. 

2017, doi: 10.1186/S41239-017-0043-4/TABLES/6. 
[36] F. Ali, S. M. Rasoolimanesh, M. Sarstedt, C. M. Ringle, and K. Ryu, “An assessment of the use of partial least squares structural 

equation modeling (PLS-SEM) in hospitality research,” International Journal of Contemporary Hospitality Management, vol. 30, 

no. 1, pp. 514–538, 2018, doi: 10.1108/IJCHM-10-2016-0568/FULL/XML. 
[37] H. W. Willaby, D. S. J. Costa, B. D. Burns, C. MacCann, and R. D. Roberts, “Testing complex models with small sample sizes: A 

historical overview and empirical demonstration of what Partial Least Squares (PLS) can offer differential psychology,” 
Personality and Individual Differences, vol. 84, pp. 73–78, Oct. 2015, doi: 10.1016/J.PAID.2014.09.008. 

[38] M. Sarstedt, J. F. Hair, M. Pick, B. D. Liengaard, L. Radomir, and C. M. Ringle, “Progress in partial least squares structural 

equation modeling use in marketing research in the last decade,” Psychology & Marketing, vol. 39, no. 5, pp. 1035–1064, May 
2022, doi: 10.1002/MAR.21640. 

[39] G. Dash and J. Paul, “CB-SEM vs PLS-SEM methods for research in social sciences and technology forecasting,” Technological 

Forecasting and Social Change, vol. 173, p. 121092, Dec. 2021, doi: 10.1016/J.TECHFORE.2021.121092. 
[40] R. Dennis Cook and L. Forzani, “On the role of partial least squares in path analysis for the social sciences,” Journal of Business 

Research, vol. 167, p. 114132, Nov. 2023, doi: 10.1016/J.JBUSRES.2023.114132. 

[41] J. Benitez, J. Henseler, A. Castillo, and F. Schuberth, “How to perform and report an impactful analysis using partial least 
squares: Guidelines for confirmatory and explanatory IS research,” Information & Management, vol. 57, no. 2, p. 103168, Mar. 

2020, doi: 10.1016/J.IM.2019.05.003. 

[42] J. Hair and A. Alamer, “Partial least squares structural equation modeling (PLS-SEM) in second language and education research: 
guidelines using an applied example,” Research Methods in Applied Linguistics, vol. 1, no. 3, p. 100027, Dec. 2022, doi: 

10.1016/J.RMAL.2022.100027. 

[43] L. Law and N. Fong, “Applying partial least squares structural equation modeling (PLS-SEM) in an investigation of 
undergraduate students’ learning transfer of academic English,” Journal of English for Academic Purposes, vol. 46, p. 100884, 

Jul. 2020, doi: 10.1016/J.JEAP.2020.100884. 

[44] H. Yin and S. Huang, “Applying structural equation modelling to research on teaching and teacher education: Looking back and 
forward,” Teaching and Teacher Education, vol. 107, p. 103438, Nov. 2021, doi: 10.1016/J.TATE.2021.103438. 

[45] C. Lee and R. Hallak, “Investigating the moderating role of education on a structural model of restaurant performance using 

multi-group PLS-SEM analysis,” Journal of Business Research, vol. 88, pp. 298–305, Jul. 2018, doi: 
10.1016/J.JBUSRES.2017.12.004. 

[46] B. J. Kim and J. B. Chung, “Is safety education in the E-learning environment effective? Factors affecting the learning outcomes 

of online laboratory safety education,” Safety Science, vol. 168, p. 106306, Dec. 2023, doi: 10.1016/J.SSCI.2023.106306. 
[47] J. F. Hair, M. C. Howard, and C. Nitzl, “Assessing measurement model quality in PLS-SEM using confirmatory composite 

analysis,” Journal of Business Research, vol. 109, pp. 101–110, Mar. 2020, doi: 10.1016/J.JBUSRES.2019.11.069. 

[48] M. Sarstedt, C. M. Ringle, J. H. Cheah, H. Ting, O. I. Moisescu, and L. Radomir, “Structural model robustness checks in PLS-
SEM,” Tourism Economics, vol. 26, no. 4, pp. 531–554, Jan. 2019, doi: 10.1177/1354816618823921. 

[49] P. B. Lowry and J. Gaskin, “Partial least squares (PLS) structural equation modeling (SEM) for building and testing behavioral 

causal theory: When to choose it and how to use it,” IEEE Transactions on Professional Communication, vol. 57, no. 2,  
pp. 123–146, 2014, doi: 10.1109/TPC.2014.2312452. 

[50] J. H. Cheah, S. Amaro, and J. L. Roldán, “Multigroup analysis of more than two groups in PLS-SEM: A review, illustration, and 

recommendations,” Journal of Business Research, vol. 156, p. 113539, Feb. 2023, doi: 10.1016/J.JBUSRES.2022.113539. 
[51] V. Shela, T. Ramayah, K. L. Aravindan, N. H. Ahmad, and A. I. Alzahrani, “Run! This road has no ending! A systematic review 

of PLS-SEM application in strategic management research among developing nations,” Heliyon, vol. 9, no. 12, p. e22476, Dec. 

2023, doi: 10.1016/J.HELIYON.2023.E22476. 
[52] T. K. Dijkstra and J. Henseler, “Consistent partial least squares path modeling,” MIS Quarterly, vol. 39, no. 2, pp. 297–316, Jun. 

2015, doi: 10.25300/MISQ/2015/39.2.02. 

[53] T. K. Dijkstra, “PLS’ Janus face–response to professor Rigdon’s ‘rethinking partial least squares modeling: in praise of simple 
methods,’” Long Range Planning, vol. 47, no. 3, pp. 146–153, Jun. 2014, doi: 10.1016/J.LRP.2014.02.004. 

[54] J. Riou, H. Guyon, and B. Falissard, “An introduction to the partial least squares approach to structural equation modelling: a 

method for exploratory psychiatric research,” International Journal of Methods in Psychiatric Research, vol. 25, no. 3, pp. 220–
231, Sep. 2016, doi: 10.1002/MPR.1497. 

[55] M. Sarstedt, C. M. Ringle, and J. F. Hair, “Partial least squares structural equation modeling,” in Handbook of Market Research, 

Cham: Springer International Publishing, 2017, pp. 1–40. doi: 10.1007/978-3-319-05542-8_15-1. 
[56] P. Guenther, M. Guenther, C. M. Ringle, G. Zaefarian, and S. Cartwright, “Improving PLS-SEM use for business marketing 

research,” Industrial Marketing Management, vol. 111, pp. 127–142, May 2023, doi: 10.1016/J.INDMARMAN.2023.03.010. 

[57] J. F. Hair, J. J. Risher, M. Sarstedt, and C. M. Ringle, “When to use and how to report the results of PLS-SEM,” European 
Business Review, vol. 31, no. 1, pp. 2–24, Jan. 2019, doi: 10.1108/EBR-11-2018-0203/FULL/XML. 



Int J Eval & Res Educ  ISSN: 2252-8822  

 

 Factors influencing students’ intention to enroll at private higher education institution (Ace Somantri) 

295 

[58] S. Schubring, I. Lorscheid, M. Meyer, and C. M. Ringle, “The PLS agent: Predictive modeling with PLS-SEM and agent-based 
simulation,” Journal of Business Research, vol. 69, no. 10, pp. 4604–4612, Oct. 2016, doi: 10.1016/J.JBUSRES.2016.03.052. 

[59] M. Sarstedt, J. F. Hair, J. H. Cheah, J. M. Becker, and C. M. Ringle, “How to specify, estimate, and validate higher-order 

constructs in PLS-SEM,” Australasian Marketing Journal (AMJ), vol. 27, no. 3, pp. 197–211, Aug. 2019, doi: 
10.1016/J.AUSMJ.2019.05.003. 

[60] J. F. Hair, M. Sarstedt, L. Hopkins, and V. G. Kuppelwieser, “Partial least squares structural equation modeling (PLS-SEM): An emerging 

tool in business research,” European Business Review, vol. 26, no. 2, pp. 106–121, 2014, doi: 10.1108/EBR-10-2013-0128/FULL/XML. 
[61] A. hsuan S. Ma, “Assessing the effects of university reputation and city image on international student destination choice: 

evidence from a flagship university in Taipei,” Education and Urban Society, vol. 54, no. 8, pp. 992–1009, May 2021, doi: 

10.1177/00131245211013844. 
[62] K. M. Alraimi, H. Zo, and A. P. Ciganek, “Understanding the MOOCs continuance: The role of openness and reputation,” 

Computers & Education, vol. 80, pp. 28–38, Jan. 2015, doi: 10.1016/J.COMPEDU.2014.08.006. 

[63] L. Rini and O. Usman, “The influence of image, promotion, and service quality on study interest in private universities,”  SSRN 
Electronic Journal, 2021, doi: 10.2139/ssrn.3767851. [Online]. Available at: https://ssrn.com/abstract=3767851. 

[64] A. Fakhrudin, I. Fatmawati, and I. N. Qamari, “The influence of university image on students’ enrollment decision: A literature 

review,” Multidisciplinary Reviews, vol. 7, no. 9, p. 2024200, Jun. 2024, doi: 10.31893/multirev.2024200. 
[65] Z. A. L. S. Arifin, U. Sumarwan, and M. Najib, “The Influence of Marketing Mix on Brand Image, Motivation and Students 

Decision to Choose Graduate Studies of IPB University,” Journal of Consumer Sciences, vol. 5, no. 2, pp. 139–156, Aug. 2020, 

doi: 10.29244/jcs.5.2.139-156. 
[66] J. Álvarez-García, M. de la C. del Río-Rama, C. Oliveira, and A. Durán-Sánchez, “Structure of Relationships Between the 

University Organizational Image and Student Loyalty,” Frontiers in Psychology, vol. 12, 2021, doi: 10.3389/fpsyg.2021.727961. 

[67] O. Dumitraşcu and A. Şerban, “Present state of research regarding university choice and attractiveness of the study area,” 
Procedia Economics and Finance, vol. 6, pp. 252–258, Jan. 2013, doi: 10.1016/S2212-5671(13)00138-X. 

[68] Z. Sun and M. A. Lim, “A systematic literature review of higher education reputation management: active/reactive framework,” 

International Journal of Chinese Education, vol. 12, no. 2, May 2023, doi: 10.1177/2212585x231175164. 
[69] M. Badri, A. Al Rashedi, G. Yang, J. Mohaidat, and A. Al Hammadi, “Students’ intention to take online courses in high school: A 

structural equation model of causality and determinants,” Education and Information Technologies, vol. 21, no. 2, pp. 471–497, 

Mar. 2016, doi: 10.1007/S10639-014-9334-8/TABLES/7. 
[70] T. K. Dao, A. T. Bui, T. T. T. Doan, N. T. Dao, H. H. Le, and T. T. H. Le, “Impact of academic majors on entrepreneurial 

intentions of Vietnamese students: An extension of the theory of planned behavior,” Heliyon, vol. 7, no. 3, p. e06381, Mar. 2021, 

doi: 10.1016/J.HELIYON.2021.E06381. 
[71] I. K. Mensah, G. Zeng, C. Luo, Z. Xiao, and M. Lu, “Exploring the predictors of Chinese college students’ entrepreneurial 

intention,” SAGE Open, vol. 11, no. 3, Jul. 2021, doi: 10.1177/21582440211029941. 

[72] H. Sun, W. Ni, P. L. Teh, and C. Lo, “The systematic impact of personal characteristics on entrepreneurial intentions of 
engineering students,” Frontiers in Psychology, vol. 11, p. 1072, Jun. 2020, doi: 10.3389/FPSYG.2020.01072. 

[73] V. A. Sagaidak, A. L. Kuzevanova, and O. Yu. Yabloskikh, “Image of higher educational institutions: features of perception by 

graduating class students,” Vysshee Obrazovanie v Rossii = Higher Education in Russia, vol. 32, no. 10, pp. 115–132, Oct. 2023, 
doi: 10.31992/0869-3617-2023-32-10-115-132. 

[74] L. Masserini, M. Bini, and M. Pratesi, “Do quality of services and institutional image impact students’ satisfaction and loyalty in 

higher education?” Social Indicators Research, vol. 146, no. 1–2, pp. 91–115, Nov. 2019, doi: 10.1007/s11205-018-1927-y. 
[75] C. Del-Castillo-Feito, A. Blanco-González, and E. González-Vázquez, “The relationship between image and reputation in the 

Spanish public university,” European Research on Management and Business Economics, vol. 25, no. 2, pp. 87–92, May 2019, 

doi: 10.1016/j.iedeen.2019.01.001. 
[76] W. Schlesinger, A. Cervera-Taulet, and W. Wymer, “The influence of university brand image, satisfaction, and university 

identification on alumni WOM intentions,” Journal of Marketing for Higher Education, vol. 33, no. 1, pp. 1–19, Jan. 2023, doi: 

10.1080/08841241.2021.1874588. 
[77] B. Gutiérrez-Villar, P. Alcaide-Pulido, and M. Carbonero-Ruz, “Measuring a university’s image: is reputation an influential 

factor?” Education Sciences, vol. 12, no. 1, p. 19, Dec. 2021, doi: 10.3390/educsci12010019. 
[78] Á. Herrero, H. S. Martín, M. del M. García de los Salmones, and A. del Río Peña, “Influence of country and city images on 

students’ perception of host universities and their satisfaction with the assigned destination for their exchange programmes,” 

Place Branding and Public Diplomacy, vol. 11, no. 3, pp. 190–203, Aug. 2015, doi: 10.1057/pb.2015.4. 
[79] K. Alhaza et al., “Factors affecting university image among undergraduate students: the case study of Qatar University,” Cogent 

Education, vol. 8, no. 1, Jan. 2021, doi: 10.1080/2331186X.2021.1977106. 

[80] M. Ali, H. Amir, and M. Ahmed, “The role of university switching costs, perceived service quality, perceived university image 

and student satisfaction in shaping student loyalty,” Journal of Marketing for Higher Education, vol. 34, no. 1, pp. 201–222, Jan. 

2024, doi: 10.1080/08841241.2021.1975184. 

[81] S. R. Manzoor, C. A. N. Malarvizhi, A. Al-Mahmud, and J. Mahdee, “Investigating the impact of university image on 
international students’ participation behavior: An empirical study,” F1000Research, vol. 10, p. 1083, Oct. 2021, doi: 

10.12688/f1000research.73403.1. 

[82] A. K. S. Ong et al., “Determination of loyalty among high school students to retain in the same university for higher education: 
An integration of Self-Determination Theory and Extended Theory of Planned Behavior,” PLoS One, vol. 18, no. 11, p. 

e0286185, Nov. 2023, doi: 10.1371/journal.pone.0286185. 

[83] O. K. Haniya and H. Said, “Influential factors contributing to the understanding of international students’ choice of Malaysian 
higher education institutions: Qualitative study with a focus on expected benefits,” Tuning Journal for Higher Education, vol. 9, 

no. 2, pp. 63–97, May 2022, doi: 10.18543/tjhe.1966. 

[84] B. Shneikat, T. Al Masaeid, R. Alami, S. Agarwal, and A. S. Y. Nasir, “The impact of social media engagement on enrolment 
intention: The moderating role of the student type,” International Journal of Data and Network Science, vol. 8, no. 4, pp. 2205–

2218, 2024, doi: 10.5267/j.ijdns.2024.6.010. 

[85] S. R. Manzoor, J. S. Y. Ho, and A. Al Mahmud, “Revisiting the ‘university image model’ for higher education institutions’ 
sustainability,” Journal of Marketing for Higher Education, vol. 31, no. 2, pp. 220–239, Jul. 2021, doi: 

10.1080/08841241.2020.1781736. 

 

 

 



                ISSN: 2252-8822 

Int J Eval & Res Educ, Vol. 14, No. 1, February 2025: 289-296 

296 

BIOGRAPHIES OF AUTHORS 

 

 

Ace Somantri     is a former chief of STAI Muhammadiyah Bandung. He had been 

serving in educational institutions from 2009 to 2016. He taught at the Islamic religious 

education department in the Muhmmadiyah Islamic College of Bandung. Then, in 2017, he 

taught Islamic studies and Muhammadiyah, a halal concept, in the Department of Food 

Technology, Faculty of Science and Technology Universitas Muhammadiyah Yogyakarta. 

Organizationally, he currently serves as deputy chairman of the Muhammadiyah West Java 

regional representative. He is also a Senior Lecturer at the Muhammadiyah University of 

Bandung, West Java. The research focus he has been doing so far is on Islamic religious 

sciences, including Islamic education. He can be contacted at email: 

acesomantri78@gmail.com. 

  

 

Zaid     is the founder of the publication clinic at the Law Masters Program at 

Universitas Muhammadiyah Yogyakarta. He finished his master’s in the same program in 

2022. He is accustomed to writing and researching business and management, legal, 

jurisprudence, social, behavioral, health, and public policy issues. Currently, he becomes a 

young lecturer in the digital business department at the Institut Teknologi dan Bisnis Visi 

Nusantara. He can be contacted at email: zaidrusdianto@gmail.com. 

  

 

Katon Pratondo     is a lecturer at Institut Teknologi dan Bisnis Muhammadiyah 

Grobogan and teaches in the retail management study program. He completed his master’s 

studies at the National Development University “Veteran” Yogyakarta in 2021. Since college, 

he has been actively conducting research and writing. The focus of research so far has been in 

the fields of management and business sciences. He can be contacted via email at 

katonpratondo@gmail.com. 

  

 

Abdullah Qiqi Asmara     is a lecturer at Universitas Muhammadiyah Jakarta since 

2019. He graduated from the undergraduate program at Muhammadiyah University in 2000. 

Since becoming a lecturer in 2021, he has published articles related to Indonesian government 

policies. As a lecturer in the Department of Public Administration, Faculty of Social and 

Political Sciences, his research focuses on government policy. He can be contacted at email: 

qiqiasmara@gmail.com. 

 

mailto:acesomantri78@gmail.com
mailto:zaidrusdianto@gmail.com
mailto:katonpratondo@gmail.com
mailto:qiqiasmara@gmail.com
https://orcid.org/0000-0002-7680-6954
https://scholar.google.com/citations?user=_25mdR4AAAAJ&hl=id
https://orcid.org/0000-0002-4446-0397
https://scholar.google.com/citations?user=HaeAu90AAAAJ&hl=en
https://www.scopus.com/authid/detail.uri?authorId=57355347800
https://www.webofscience.com/wos/author/record/AAT-4891-2021
https://orcid.org/0000-0003-4442-5193
https://scholar.google.com/citations?user=1jtCDLQAAAAJ&hl=id
https://www.scopus.com/authid/detail.uri?authorId=57356053100
https://orcid.org/0009-0006-5283-2791

