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 This study determined the influence of using social media on the academic 

achievement of senior secondary school students. A sample of 150 students 

comprising 70 males and 80 females were drawn from five schools and used 

for the study, this was arrived at through multi-stage sampling procedure. 

Social Media Questionnaire (SMQ) and Students’ Accounting Achievement 

Proforma (SAAP) were used for data collection. The result showed that 

students frequently engage in social media in order to make new friends, 

research about their assignments and source for other educational materials, 

stay up to dates with latest trends and news. The finding also showed that 

students spend an average, 2 to 4 hours daily on social media. There was no 

significant influence of frequency of social media use by students on their 

mean academic achievements in Accounting; however, gender of students 

was found to have a significant influence on students’ mean academic 

achievement in Accounting. Students should be guided properly and 

informed on the vulnerabilities likely to come their way if they fail to 

appropriately utilize the opportunities that come with having social media 

platforms.  
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1. INTRODUCTION  

Information and Communication Technology (ICT) has been regarded as one of the fastest growing 

sectors in the world in this our contemporary times. The advancement of ICT has given rise to developments 

and the birthing of rapid changes in the society by shaping the global economy. Significant changes in 

industries, education, agriculture, medicine, business, engineering and other fields have been brought about 

by ICT. Within the past decades, new ICT tools such as smartphones and tablets have provided sufficient 

incentives for enhancing communications and entrepreneurial activity [1]. Social media is an aspect of ICT 

that has rapidly proliferated and penetrated almost every sector of human life. In our present days, it is almost 

a common practice for people to spend a major of their time making using of social networks. This is 

traceable to the fact that it is easy to use and it facilitates speeds and durability. Social media is fast changing 

the public discourse in our societies and setting trends and agendas in topics that range from the environment, 

education and politics to technology and the entertainment industries [2]. It is therefore obvious that the 
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modern reality requires one to stay in touch and keep abreast with the latest news and trends of our time. 

Users of social networks, in most cases as have been reported, are a representative of the younger generation. 

One of the most common means, channels or instruments for passing information across is the 

media [3]. In a lay man understanding, media is seen as any means of information sharing that requires the 

use of such media as newspapers, radios, televisions, magazines etc. according to [4], media may be seen as 

those means of communication through which one can be able to pass information across to a large 

population of persons; these means include the televisions, newspapers, and radios. More so, Webster [5] 

referred to media as any medium through which one is able to express, cultivate or convey information. On 

the other hand, social may be seen as those activities involving human environment and the individuals living 

and sharing resources together in the environment [3]. More so, [5] defined social as a mean through which 

interact together for the common good of all; it simply refers to the people or the society in general.  

From the foregoing, one could refer to social media as any media circulated with the help of social 

interactions. Basically, social media may be referred to the cybernetic and simulated relationships, among 

people, organizations, and companies etc., this entails the invention, sharing or exchanging or data in the 

form of texts, images, and symbols. According to [6], it entails the process through which people interact by 

sharing, creating and exchanging information and ideas through virtual communities and networks. 

According to [7], social media which are internet-based applications are built on the Web 2.0 ideology and 

technology. Consequently, Boyd and Ellison [8] asserted that social media are built on web-based facilities 

that allow for the construction of public or semi-public profiles by individuals or groups of individuals. 

The following have been identified as the most common social media platforms currently in use, 

these are; Facebook, Twitter, Whatsapp, YouTube, Wikipedia, LinkedIn, Reddit, Instagram, Pinterest etc., 

however, SixDegrees.com which enables people to communicate through message sharing was first 

introduced before the other ones; however, it could not stand the test of time despite having millions of users 

as registered members, as a result, it crashed out in 2000 [8]. Findings showed that other social platforms 

such as the Friendster and LinkedIn followed in 2002 after the collapse of SixDegrees.com. More so, 

between 2003 and 2006, other platforms such as the Flickr and Facebook (restricted only to Harvard) came 

into existence including the Hi5. Other platforms that followed included the Orkut, and MySpace emerging 

in 2003, YouTube, Cyworld (China), and Yahoo! 360 in 2004. “In 2005, Windows Live Spaces, Facebook 

(for high school and corporate networks), Ning, Asian Avenue, Bebo (relaunched) followed, while Twitter, 

Facebook (non-restricted), and Cyworld (USA) followed in 2006” [8]. Among these numerous social media 

platforms, the Facebook, Twitter, Instagram and Whatsapp have been recognized as the ones commonly used 

by students; in Nigeria for instance, majority of students spend an ample of their time on platforms such as 

the Facebook, Twitter and Whatsapp while making use of smartphones which is now a common gadgets 

among them; because of this reason, very many students spend 2 to 3 hours checking activities and updating 

their profiles on these social networks even at the peril of their educational and career pursuit [9]. 

The advancement of social media has taken over almost all spheres of human endeavors despites 

negative implications. The educational environment is equally not left out of this; people are therefore 

tempted to claim that that these social applications-social media carries with it the potential to further 

improve learning and sharing of information among learners and teachers [10]. According to [11], social 

media has the ability to close the gap between the learners as the teacher even down a physical distance is 

existing between them; in essence, it enables learners from all parts of the world to learn and work together 

without any hindrance(s). Miah [12] sees social media as a central path through which individuals frequently 

interact and share ideas despite been far apart. Social media has proven to improve communication skills, 

social participation and commitment, improve peer support, and ensure the realization of education based on 

collaborative strategies; thus, the impacts of social media on communication, learning, research and 

education in general cannot be overemphasized [13]. Notwithstanding, despites these benefits of social 

media, it appears that the negative impacts of it on students is alarming as students tend to abandon their 

studies in a bid to catch up with the trends and distractions of these platforms such as chatting, texting, 

gaming etc. [14]. Kabilan [15] noted that through social media, students learn correct spellings, sentences, 

pronunciations, and essay writings through the usage of Google. Mehmood and Taswir [16] found that social 

networking sites can become useful instruments in improving correct spellings and writings among students 

as it offers elasticity in learning, inspires inventive ideas and increases interpersonal interactions among 

students and instructors. Fodeman and Monroe [17] pointed out that the usage of Facebook has raised the 

level of anxiety among students as they appear to become apprehensive about being without their cell phones 

for a few hours. 

It has been observed that all over the world, students engage themselves in using social media; 

spending a quality of their time on the internet by visiting various platforms. This time spent by students on 

social media has become of great concern to so many people, especially with the increasein the amount of 

time students spend online; students spend more time usually multi-tasking by visiting several sites and 
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accessing volumes of contents [7, 18]. This agrees with the view of Pew Internet and American Life Project 

that 64 percent of teens on social media visit one or more platforms [19]. Equally, it has been noted that close 

to 55 percent of teenagers have created profiles on social networking sites, with 47 per cent having uploaded 

photos, while 14 per cent have posted videos, with nearly all of them having posted an image or comment on 

a platform [19]. It was reported that an average Nigerian student spends about six to seven hours on internet 

daily, with some spend more hours doing all night browsing [20]. 

Most of the factors that have been identified to be responsible for the breakthroughs experienced by 

social media are its universal access, convenience, functionality, and flexibility of social technologies. More 

so, social media platforms have the ability to influence people given such conventional media like 

Televisions, Radios, and Newspapers [21]. Thus, bearing in mind that the primary goal of a student is his 

academic achievements especially at the secondary school level since it is the stage for most career building, 

there is a need therefore to take their studies very serious. Academic achievement has become a thing of 

concern and interest to all learners, teachers, parents etc.; as a result, educational stakeholders have been 

working effortlessly to ensure that those factors that are capable of hindering academic achievement of 

students are brought under control [22]. 

Academic achievement is referred to the way(s) students deal with their studies as well as the 

actualizations of different tasks assigned to them by their teachers [23]. According to [24], academic 

achievement is referred to as the product of education-the extent to which students, teachers or institutions 

have achieved their educational objectives. Academic achievement can thus be seen as observable and 

measurable behaviors of an individual within a particular situation. Grade Point Average (GPA) and test 

results represent students’ academic achievement; it is one of the current educational problems of public 

interest based on poor level of students’ academic achievement especially in secondary schools and post-

secondary schools [25]. Aina and Olanipekun [26] equally maintained that academic achievement of students 

both at secondary and post-secondary schools is worrisome. Furthermore, such factors as economic, social 

and psychological factors have been identified as likely threats to students’ academic achievement [27]. 

These factors may have strong influences on students’ academic achievement; however, the influences could 

vary from one person to another and from country to another. Most previous studies on academic 

achievement of students have focused on factors such as socio-economic background, class environment, 

gender differences, family educational background and teaching and learning style preferences [28]. These 

factors identified have been viewed as factors responsible for students’ poor academic achievement in 

schools. It is therefore necessary to understand that no matter how well conceived a country’s developmental 

plans may be, low academic achievement is capable of ruining everything. This therefore implies that poor 

academic achievement and high failure rate are indicators of underdevelopment of a society.  

It has been indicated that social media networks often directly or indirectly necessitate access to 

information and knowledge attainment; more so, that these networks have influences on student academic 

achievement [29]. However, poor academic achievements in the recent times have been traced to 

technological developments. While technological advancement is gradually gaining dominance in the present 

society, the study habits of students are also fast vanishing into thin air [30]. The authors affirmed that 

students now lack the skills of reading and instead spend more hours on electronic media. Browsing the 

internet, playing with handsets and passing non-stop text messages seem to be the order of the day; this has 

made reading books and other pieces of written materials in a quiet or peaceful corner of libraries or homes 

appear an archaic idea for most school’s children and adults. Students’ involvement in social media activities 

such as making new friends and gaining access to relevant information can be channeled towards making 

improvements in their academic achievement, but this depends on the individual’s ability and willingness to 

utilize the opportunity of coping with academic related stress. Utilizing these opportunities and benefits of 

social media networks can positively help students improve in their academic pursuits. A student who is able 

to creatively make waves and enormous progress in the utilization of social media can equally do exploits in 

his/her academic life if he is able to channel the same energy towards his/her studies [29]. 

According to [31], children cannot achieve success in their academics unless their expectations are 

raised and television sets are turned off. Apuke [32] postulated that it is a common thing these days for young 

people to become addicted to social media activities; as a result, they abandon their studies and shift 

attentions to chatting with friends, even during lectures. Additionally, many students use their phones to 

engage in activities which appear to be quite distracting most times. However, Bamigboye and Olusesan [33] 

stated that social media can be very resourceful to the academic progress of both male and female students. 

Being a male or a female could simply be referred to as Gender. Gender has become a reoccurring 

decimal in studies that involved students’ academic achievement. Gender is seen as a concept that draws out 

the distinctions between the males’ roles and responsibilities and that of the females. Gender refers to 

socially constructed expectations for male and female behaviors which prescribe a division of labour and 

responsibilities between males and females granting of different rights and obligation to them [34]. In 
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consonance with the above assertion, Cassel [35] maintained that gender refers to those social facts of being a 

male or a female. Several studies have been carried out on social media and gender differences and its 

influences on academic achievement of students. Some researchers have reported that females spend more 

time on social media than their male counterparts according to Matra [36]. This is in agreement with the 

finding of Selwyn [37] who reported that female students spend more time online than the male students; it 

was added with the occurrences of events, the advancement of technology in education is increasingly 

becoming a feminine activity. 

On the other hand, researches among Chinese and British students have reported the males engage 

themselves in using social media more than the females as they appear to be more skilled technologically 

than the females [38]. It was reported by [39] that a significant difference exists between the achievement of 

male and female students with the male students having a better achievement than the females. In agreement 

with this view, Hasan and Khan [40] asserted that there is a significant influence of gender on students` 

academic achievement. However, these findings above are in disagreement with the findings of other 

researchers as [41] reported that the influence of gender on any of the dimensions of technologies studied 

was not significant [41]. Furthermore, no differences have been found by numerous studies on the usage of 

social media by males and females [42]. This aligns with the finding of [43] that gender has no significant 

influence on the achievement of male and female students. So there still exists a great deal of controversies 

among various studies on gender comparison. 

Social media have become very common among students all over the world; this of course includes 

the schools in Enugu State where students have been seen to attending schools and classes with expensive 

gadgets like the mobile phones, tablets and iPods etc. with applications, facilities and software that can 

connect them to the internet and all forms of social media platforms, websites and so on. Evidences have 

shown both from the results of West African Examination Council (WAEC) of 2014 to 2018 and internal 

examinations that most students fail accounting. This trend could be attributed to many factors such as 

misuse of social media as a tool for learning, examination malpractice and environmental factors, among 

others. It is against this background that this study sought to investigate the influence of social media on 

student’s academic achievement in accounting.  

Various researches have shown that there have been consistent poor academic achievements among 

senior secondary school’s students in Nigeria [25, 26, 28]. This has become a major point of concern to 

students, teachers, parents, guardians, as well as other stakeholders in the field of education, including 

researchers. And if this problem is not addressed, the issue of poor academic achievement especially in 

Accounting may grow worse. Already, studies have revealed that students’ achievement in the use of English 

has been adversely affected by social media. Students tend to use short-handwriting in chatting with friends; 

as a result, they become used to it, this thus makes them commit errors during examination. However, this 

issue of poor achievement has been linked to teachers and student’s characteristics such as qualification, 

experience, attitude or interest and gender.  

Several studies on academic achievement of students focused on factors like socio-economic 

background, class environment, gender differences, family`s educational background, teaching and learning 

style among others; however, there appears to be limited studies that identified social media as a factor that 

could influence students’ academic achievement in Accounting; furthermore, students in Enugu State are not 

excluded from this troubled population as the researchers noted an increase in use of mobile devices by 

secondary school students, quest to follow the trends and feel among and use of slangs by these students even 

when communicating formally with peers and elders. Based on literatures available to the researchers at the 

time of study, there seem to be limited empirical studies to support the fact that students’ engagement in 

social media activities influence significantly or otherwise on academic achievement. Besides, there were 

also disagreements in literatures regarding the moderating influence of gender on engagement on social 

media and academic achievements of students. Based on these premises, the problem of this study is to 

ascertain to what extent social media influences students’ academic achievement in Accounting in senior 

secondary schools in Enugu Southeast, Nigeria. The general purpose of the study is to determine the extent to 

which the use of social media has influenced students’ academic achievement in secondary schools in 

Accounting. The following research questions were posed to guide the study; 1) What are the uses of social 

media to students? 2) What are the durations of time spent on social media by students? 3) What social media 

networks are mostly used by students? 4) What influence does frequency in the use of social media has on 

students’ mean academic achievement in Accounting? 5) What influence does gender have on students’ mean 

academic achievement in Accounting? 
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2. RESEARCH METHOD 

2.1. Research design 

This study made use of ex-post facto research design. According to Nworgu [44], an ex-post facto 

research design is a type of study which tries to establish cause-effect relationships between variables of 

interest that cannot be manipulated. This study linked some already existing effects or observations to some 

variables as causative agents of the influences social media has on the academic achievements of senior 

secondary students. Therefore, this research design was considered appropriate for this study. 

 

2.2. Participants 

The study participants consist of 150 accounting students (70 males and 80 females). The 

participants were selected through multi-stage sampling procedure. Purposive sampling technique was used 

in selecting schools within the urban area where social media platforms are mostly used; and to also select 

five co-educational schools for proper representation of both genders. In the third stage, disproportionate 

stratified random sampling technique was employed in selecting the sample of students who were used for 

the study, from each selected school. 

 

2.3. Instrument for data collection 

The instruments used for data collection were Social Media Questionnaire (SMQ) and Students 

Accounting Achievement Proforma (SAAP). The questionnaires have two sections; section A contained 

demographic data of the respondents while section B consisted of three clusters: cluster A-what students use 

social media for consisted nine items; cluster B-duration of time spent on social media contained nine items 

and cluster C-frequently used social media contained eleven items. This resulted to a total of 30 items 

structured on a four Point Likert-type scale to seek information on the purpose of social media usage, quality 

of time spent on social media, frequently used social media and the impact of social media on academic 

performance. Students’ Accounting Achievement Proforma (SAAP) was used to collect the existing terms’ 

results and cumulative scores for previous academic sessions of the sampled students. The proforma 

consisted of eight columns: serial numbers, name, class, academic year, 1st term, 2nd term, 3rd term and 

cumulative grade. 

 

2.4. Validity of the instrument 

The instrument was validated by three experts of research measurement and evaluation. They 

validators examined the items of the instruments to ensure that the items were clear and in line with the 

objectives of the study, as well as the appropriateness of the instruments` items in terms of the language used. 

Their valuable observations and corrections were used to design the final versions of the instruments which 

were used for data collection for the study. 

 

2.5. Reliability of the instrument 

The instruments were trial tested on three (3) senior secondary schools which were outside the main 

study area. A sample of 30 senior secondary school students in senior school two (SS2) was randomly chosen 

from the three (3) selected schools. The internal consistency reliability of the instruments was estimated 

using Cronbach Alpha method based on the collected data. The estimates of the various clusters of the 

instruments were calculated as follow: cluster 1 = .60; cluster 2 = .62; cluster 3 = .86. The overall reliability 

of the instrument gave the reliability coefficient of 0.68. 

 

2.6. Method of data analysis 

Mean and standard deviations were used to answer the research questions while t-test was used to 

test the formulated hypotheses at 0.05 level of significance. The influence of social media on the student’s 

academic achievement in Accounting was categorized using mean ratings; 0- 1.5 = low level of influence; 

1.6-2.5 = moderate level of influence; and 2.6- 4.0 = high level of influence. 

 

3. RESULTS AND DISCUSSION 

3.1. Uses of social media 

Table 1 shows that items 1 to 6, 8 and 9 have mean values between 2.6 to 4.0; this means that 

students use social media for those items statements at a high level. Item 7 has a mean rating of 2.25 which 

means that the use of social media in reaching out to teachers by students is in moderation. The clusters mean 

of 3.11 shows that generally, students use social media at a high level.The findings of this study showed that 

usage of social media by students is high; these social media platforms are being used by students to make 

new friends, chat with their friends, to upload their photos and videos, to research about their assignments 

and other educational materials, to stay up to date with latest trends and news, to reach out to their classmates 
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for group assignments, to research about future academic career, and to discuss trending topics like Big 

Brother Naija, and Champions League.  

The study revealed that students rarely use social media to reach out to their teachers. These 

findings corroborate with earlier findings by other researchers. Findings on what students use social media 

for agreed with the findings of [45], who found that students use social media to interact with friends, 

connect with classmates for online study and in discussing serious national issues. In another study carried 

out in Malaysia by [46], its findings are in disagreement with the findings of this study. The author found that 

a minority of students (26%) use social media for academic purposes. 

 

 

Table 1. Mean (�̅�) and standard deviation (SD) on the use of social media by students 
S/N Items Statement N �̅� SD Decision 

1 I use social media to make new friends 150 2.93 0.82 HLU 
2 I chat with my friends using social media 150 3.52 0.62 HLU 

3 When I want to upload my pictures and videos, I make use of social media 150 3.10 0.89 HLU 

4 I research on my assignments and read educational articles using social media 150 3.63 0.65 HLU 

5 
I stay up to date with latest trends and news such as BBNaija, Champions League, etc. 

with the help of social media 
150 2.81 1.03 HLU 

6 When I want to research about future academic careers, I simply use social media 150 3.25 0.68 HLU 
7 I engage in social media to reach out to my teachers 150 2.25 0.93 MLU 

8 Social media help me reach out to my classmates for group assignments easily 150 3.33 0.88 HLU 

9 I am in social media groups like Whatsapp and Facebook groups 150 3.23 0.90 HLU 
 Cluster Mean 150 3.11 0.40 HLU 

Key: 0- 1.5 = Low Level of Use (LLU); 1.6-2.5 = Moderate Level of Use (MLU); and 2.6- 4.0 = High Level of Use (HLU). (Field 

work, 2020) 

 

 

3.2. Duration of time spent on social media 

The result of Table 2 shows means ratings of 2.29, 2.21, 2.15, 2.50, 2.51, 2.45 and 2.49 for Monday, 

Tuesday, Wednesday, Thursday, Friday, Saturday and Sunday respectively. The above result shows that 

students use social media for 2 to 4 hours on Mondays, Tuesdays, Wednesdays, Saturdays and Sundays. 

However, they use social media for up to 4 to 6 hours on Thursdays and Fridays. The cluster means of 2.37 

shows that on average, students use social media for 2 to 4 hours daily.  

The study showed that students spend an average, 2 to 4 hours daily on social media. However, on 

Mondays, Tuesdays, Wednesdays, Saturdays, and Sunday, the students spend between 0 to 2 hours on social 

media while they spend 2 to 4 hours on Thursdays and Fridays. These findings corroborate with earlier 

findings by other researchers. Findings on the duration of time students spend on social media are in 

agreement with the finding of [9]; the author reported that students spend 2 to 3 hours daily on social media. 

Chaffey’s report in 2016 also corroborated with the findings of this study; Chaffey reported that students 

spend 2hours daily on social media. However, these findings disagreed with the findings of [47] on time 

spent on social media by students; they reported that students spend a lot of time, 6 to 8 hours a day on social 

media. These findings also disagreed with the findings of [20], who reported that students spend 6 to 7 hours 

daily on social media. 

 

 

Table 2. Mean and standard deviation (SD) on the duration of time spent using social media by students 
Days of the Week N Mean SD 

Monday 150 2.29 1.14 
Tuesday 150 2.21 1.10 

Wednesday 150 2.15 1.17 

Thursday 150 2.50 1.04 
Friday 150 2.51 1.05 

Saturday 150 2.45 1.10 

Sunday 150 2.49 1.14 
Cluster Mean 150 2.37 0.84 

Key: x = 0-1.49 (0-2 hours); x = 1.50-2.49 (2-4 hours); x = 2.50-3.49 

(4-6 hours); x = 3.50-4.00 (Above 6 hours) (Field work, 2020) 
 

 

3.3. Social media networks mostly used by students 

Table 3 shows that Facebook, WhatsApp and YouTube have mean ratings of 2.99, 2.95 and 2.69 

respectively, which mean that these social networks have high frequency of use by the students. WeChat, 

Imo, Instagram, twitter, telegram, Yahoo, 2go and skype has mean ratings of 1.79, 1.67, 2.35, 2.00, 2.01, 

1.73, 1.67 and 2.15 respectively; this means that usage of these social media networks by students is in 
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moderation. The cluster means of 2.15 (SD = 0.64) shows that overall, there is moderate frequency of use of 

social media networks by students. 

The findings of this study also revealed that students use three social media platform most 

frequently; Facebook, Whatsapp and YouTube most frequently. It revealed that students visit these social 

media sites to get their assignments done, communicate with their peers and get information that supports 

their education. The findings of [45, 48, 49] gave credence to the findings of the present study. 

Chinthakayala, et al. [48] pointed out that Facebook is a general social media site and is more popular among 

college students. However, Eke as cited in Manasi [45] pointed out the various social media sites used by 

students; the researchers reported that students mostly use social media sites such as Facebook and Whatsapp 

in interacting with friends, connecting to their classmates for online study and for discussing serious national 

issues which are also among the sites that are commonly accessed by the student as revealed in the present 

study. Maureen [49] showed that students make use of several social media platforms with Facebook, 

Whatsapp and Yahoo having the highest number of frequencies of usage; this is in agreement with the most 

frequently used social media networks revealed in this study. 

 

 

Table 3. Mean and standard deviation on frequency of use of social media networks by students 

Social Media Network N Mean SD Decision 

Facebook 150 2.99 1.11 HFU 

WhatsApp 150 2.95 1.19 HFU 
WeChat 150 1.79 .96 MFU 

Imo 150 1.67 .96 MFU 

Instagram 150 2.35 1.19 MFU 
Twitter 150 2.00 .99 MFU 

Telegram 150 2.01 1.03 MFU 

Yahoo 150 1.73 .86 MFU 
2go 150 1.67 .86 MFU 

YouTube 150 2.69 1.14 HFU 

Skype 150 1.81 1.01 MFU 
Cluster Mean 150 2.15 .64 MFU 

Key: 0- 1.5 = Low Frequency of Use (LFU); 1.6-2.5 = Moderate Frequency of 

Use (MFU); and 2.6- 4.0 = High Frequency of Use (HFU). (Field work, 2020) 

 

 

3.4. Influence of frequency of use of social media networks on student’s academic achievement 
Result in Table 4 shows that most of the students (66) use social media between 2 to 4 hours daily. 

This is followed by those who use SMN between 4 to 6 hours per day (35), 0 to 2 hours per day (29), and 

least are those who used SMN above 6 hours per day (20). The result also shows that students who use SMN 

between 2 to 4 hours recorded the highest mean academic achievement in Accounting (x = 76.82), followed 

by those who used SMN between0 to 2 hours (x = 74.36). Those who used SMN between 4 to 6 hours and 

Above 6 hours had mean academic achievement of 69.50 and 70.85 respectively. The result in Table 5 shows 

that there is no significant influence of frequency of social media use by students on their mean academic 

achievement in Accounting, F(3, 146) = 1.948, p≥0.05. This means that the students do not differ in their 

mean academic achievement in Accounting based on the frequency of use of SMN. 

The findings of this study revealed that frequency of social media usage has an influence on 

students’ achievement in Accounting. Students who use social media for 2 to 4 hours daily had the highest 

mean achievement in Accounting, followed by those who use social media between 0 to 2 hours. Those who 

use social media between 4 to 6 hours and above 6 hours had mean academic achievement of 69.50 and 

70.85 respectively. This finding could be explained by the assertions made by [15, 16], which appear to be in 

agreement with the findings of the present study. Kabilan [15] found that students who use social media learn 

correct spelling, sentence, pronunciation, and essay writing by Googling the words into the nets. Mehmood 

and Taswir [16] found that social media are useful in improving correct spelling and writing among students 

by offering elasticity in learning, inspiring inventive ideas and increasing interpersonal interaction among 

students and instructors. In disagreement with the findings of this study, Ezeji [50] revealed that the rate of 

social media usage among students were very high and had a negative influence on the students. 
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Table 4. Mean and standard deviations on influence of frequency of use of social media networks (SMN) on 

students’ mean academic achievement in accounting 
SMN use hour per day N Mean SD 

0-2 hours 29 74.36 16.15 

2-4 hours 66 76.82 13.18 
4-6 hours 35 69.50 16.63 

Above 6 hours 20 70.85 20.24 

Total 150 73.84 15.802 

 

 

Table 5. One-way analysis of variance (ANOVA) on the influence of frequency of social media usage by 

students on their mean academic achievement in accounting 
Source of variation Sum of Squares df Mean Square F Sig. Decision 

Between Groups 1431.711 3 477.237 1.948 125 Not Significant 
Within Groups 35774.222 146 245.029    

Total 37205.933 149     

(Field work, 2020) 
 

 

3.5. Influence of gender on student’s social media usage and student’s academic achievement 
Table 6 shows that the male students have a mean academic achievement of 71.12 while the female 

students have a mean academic achievement of 76. 23. This result shows that female students have a higher 

mean academic achievement compared to their male counterparts. Table 7 shows an independent t-test 

summary table conducted on the influence of gender on students mean academic achievement in Accounting. 

The result shows that a significant difference exists between the male and female students on their mean 

academic achievement in Accounting, t(2, 148) = -1.994, p≤0.05. This means that the male and female 

students differ in their academic achievement. 

The result revealed that female students have higher mean achievement in Accounting than their 

male counterparts. In agreement with the findings of this study, Brown [21] revealed that female students 

obtained better achievement scores than males. They attributed this phenomenon in line with the view that 

male students spend so much time on social media while the female students who are not allowed access to 

social media, studied harder. In disagreement with the above view, Amogne [39] found that there is  

a statistically significant difference between male and female students’ achievement in favor of the male 

students. The author reported that male students have higher mean achievement in Accounting than  

female students. 

 

 

Table 6. Mean and standard deviations of influence of gender on students’ mean academic achievement in 

accounting 
Gender N Mean SD 

Male 70 71.12 17.42 
Female 80 76.23 13.91 

 

 

Table 7. Summary of t-test on influence of gender on students’ mean academic achievement in accounting 
Source of variation t df Sig. (2- tailed) Decision 

Equal variances assumed 1.994 2 .048 
Significant 

Equal variances not assumed -1.964 148 .052 

 

 

4. CONCLUSION 

The findings of this present study revealed that senior secondary school students use social media to 

make new friends, chat with friends, upload their photos and videos, research about their assignments and 

other educational materials, stay up to date with latest trends and news, reach out to their classmates for 

group assignments, research about future academic career, and discuss trending topics like Big Brother Naija, 

and Champions League. The students spend two to four hours daily on social media; access various social 

media with the ones being frequently used to be Facebook, Whatsapp & YouTube. Frequency of social media 

usage has influences on students’ achievement in Accounting, with female students having higher mean 

achievement scores than male students. There is no significant influence of the frequency of social media 

usage by students on their mean academic achievement in Accounting. Therefore, students do not differ in 

their mean academic achievement in Accounting based on frequency of how they use social media. The 
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second hypothesis showed that there is a significant influence of gender on students’ mean academic 

achievement in Accounting. Therefore, male and female students differ in their academic achievement.  

It is pertinent that these students do not abuse the good uses of social media, while parents and 

teachers encourage them to continue consuming the appropriate contents online. Teachers can also upload 

educational contents online in the forms of blogs and articles and have students read them in their spare 

times, online. The limitation encountered while conducting this study was the issue of respondents faking 

responses or distorting the required information by giving responses that are not entirely true, which may 

have slightly affected the findings of the study.  
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